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Why Reformat Content for Mobile?

> More efficient and engaging
*» Cleans out the clutter
* Improves usability

@davidpoteet

"We're going to use mobile as a
lens to make all our content

better, regardless of platform.”

— Karen McGrane,
Content Strategy for Mobile

fllly
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What are some content problems
for responsive sites?

Common Issues that Plague Web
Content

*> Looooong pages

> Multiple authors

* Departmental silos

* Formal/technical writing styles
* Complex procedural information

@davidpoteet
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Principle 1: Omit needless words

Examine your writing and consider what each word adds; you may be
surprised at how many are unnecessary.

Ineffectual Phrases D u ke

The biggest category of needless words comes from ineffectual phrases u u
(phrases that add no meaning). Robert Hartwell Fiske writes in The Dimwit's U n Ive rSIty
Dictionary: S 0 t. ﬁ

The intent of those who use ineffectual phrases is to make it appear CI_en I C

as though their sentences are more substantial than they actually ertl ng

are, but not one sentence is made more meaningful by their

inclusion (p. 17). Resource

If you start to pay attention, you may be amazed at how often you read the
words "it should be noted that." Think carefully about what they mean:

nothing. Here is a list of ineffectual phrases: htt S: / /
Hexanples: | cgi.duke.edu/web/

Note that
It should be noted that SC]Wr] t] n g /
Respectively

It is important to realize
So-called

Wordy Phrases

Another source of needless words are multi-word phrases that mean nothing
more than a simple word. For example, I routinely read "a large number of"
instead of "many," or "due to the fact that" instead of "because." John
Ludbrook included a list of such phrases in an article in 2007. Strunk and
White's Elements of Style also includes such a list. Here, I've compiled and

adapted these lists: @davidpoteet

[ w1 £ Oreel |

Content Audit
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How do you know what users want?

* Listen to them!
- Intercept surveys
- One-on-one interviews

- Unmoderated usability tests (usertesting.com)
- KJ Sessions

- Social media sites, blogs, forums

- Search logs

- Mental Models

- Carewords Survey

@davidpoteet
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Prospective Students

Task Map & Audit: Evaluating Courses

choosing a course

want!

year guide)

Selecting a course Course Content Course Structure Assessment Preparation
Workforce
Course Finder / Does the Does the course fit with . What busine
. . . Structure of the course How will | be assessed? X
Uni have the right course? what I've done at college? the Uni has f
i i Will | learn exactly what | Course breakdown (term/ "
Getting personalised help y ou own (| Wil 1 have exams? Work placen

Topics?

Practical and lab sessions?

coursework

Percentage of exams to

Volunteering
opportunitie:

Has anything been

updated/changed

How long?

Accredited?

Options?

Mapping tasks to

primary goals

How many students on

my course!

Hands-on prs
expereience

Internships

This example is taken from a university
in the UK. A “course” in the UK is the
same as a major or degree program in
the US.

Academic Facilities

Differentiating Courses

Opportunities beyond
the classroom

See what or how past
students have done

Open Days

Computer facilities Year abroad

Uni's?

How is this course
different from another

See examples of student
work

course

Dates of open days for

Pictures of facilities Workshops

Library resources

Mapping tasks to

primary goals

How many students
attend & their pass rates

This example is taken from a university
in the UK. A “course” in the UK is the
same as a major or degree program in
the US.
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Academic Facilities

Opportunities beyond
the classroom

Differentiating Courses

See what or how past
students have done

Open Days

Get More Info

Computer facilities

Year abroad

How is this course
different from another
Uni's?

See examples of student
work

Dates of open days for
course

Contact someone about
my subject/course?

Pictures of facilities

‘ ‘ ‘Workshops

Library resources

How Does Portsmouth's Current Site Do?

What's Good

« Each course has a section on
facilities, which mostly gives user a
great overview of course-specific
facilities

+ Some individual schools have a
brief video overview of their
facilities

Needs Improvement
« Pictures and video hidden away in

What's Good
* Gives a good overview of the
process and requirements

Needs Improvement

+ Difficult to find unless mentioned
as part of the course structure;
tucked away in International Office >
Study Abroad page

* No sense of the opportunities
available or why you should study

A

What's Good

* Clear, concise content with
understandable entry requirements
and topical breakdown make it easy
to compare to another Uni

provement
+ Could do more showing examples
of extra opportunities, quality of
lecturers, friendly atmosphere, etc.

How many students
attend & their pass rates

C

What's Good

~Some facilities, schools, & depts. do
a good job; engineering has a good
section on student projects & prizes
(though not all have details on those
projects)

Needs Improvement

« Difficult to find; can find some
examples in the arts, but usually off
on other websites

C

What's Good

* Some schools & depts. do a good
job explaining what the open day i,
when they are, etc.

Needs Improvement
+ Hit or miss; some schools/depts.
have good info, others do not

Helping choosing a
course?

Other related courses?

A-

What's Good

« Handy functionality showing
"related courses” (though it could
get misseq

« A course-specific contact is easily
found

Needs Improvement
« Add callout to admissions advisor
(or similar) to get more
personalized help

* Left up to individual departments/
schools

the virtual tour abroad
+ Cross-linking to more information

on the facilities

Current site content is evaluated on
effectiveness in addressing each of
these user tasks.

Auditing Content Based on
Task Maps

Am | in the right place?
Are you credible?
Where can | go from here?

/\

Scan, select
& move on

Help me make a
Scan, select choice and keep

& move on

Now P’ll read!

ey Scan & get
(if it’s good)

information

Scan & get
information

Give or verify

't expect me to read information

and fill out forms.

The Right Content in the Right Place
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Engineering Courses Page

* Scrollmap show users are choosing one of the R —
Engineering course options and not reading any
further down the page.

* This page is trying to function as both an
intermediate navigation page and a content page,
and you can't really mix the two.

* No clicks on any of the right column buttons.

Questions to ask about each page

¥ Does it address the questions each audience would have when
coming to this page?
Is it communicated clearly and succinctly?
Does it support key brand messages where appropriate?
Does it back up messages with supporting facts or stories where
appropriate?
Does it follow best practices for web writing and visual
formatting?
Can it be found via major search engines?
Is it suitable for mobile?
Is it clear what the user can/should do next?

@davidpoteet
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Your Site, in a Spreadsheet

)
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NewCity content audit worksheet.xlsx
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@davidpoteet

Lalll=] Eai VIEW MSert  rormat  vaa TOOTS Hep
& AP s %2 Arial 10 B Z & A.|%-H sl =l ]S
A B E F G H
1
Status
Page URL Code Meta Title Format Status Notes
2/ 200| 161 20 OEM Home | Virginia Tech html review Consider using a plain-language version of the mission
3 findex.html 200 149 20 OEM Home | Virginia Tech html duplicate url
4 Content does a great job of speaking directly to users a
Iready/index.html| 200 149 17 Be Hokie Ready | Virginia Tech html keep they'd be looking for
There might be a clearer descriptor for the content on thi
5 offers advice on what a person can do on theirown in a
/help/index.html| 200 149 12 Get Help | Virginia Tech html review cy"/"During an cy"?
6  /guidesfindex.html 200 149 31 Get Guides | Virginia Tech html keep Category divisi are helpful for quickly scan
7 Iprograms/index.html 200 149 19 OEM Programs &amp; Plans | Virginia Tech  html keep
8 Storm Ready VT | OEM Home | Are there any examples this could link to or outside linkg
Iready/storm-ready.html 200 2 9 Virginia Tech html review seminars, etc., but doesn't tell you what they are or whe!
Avoid linking to same page in in-text links, as in "report 4
9 Reporting an Emergency | OEM Home | Is this the same content as /help/index.html? If so, combi
/help/reporting-emergency.html 200 11 15 Virginia Tech html delete? (check for inbound links first).
10 Be Hokie Ready | OEM Home | Is this the old version of a page that's still published? Onl
Iready/ready.html 200 2 18 Virginia Tech html! delete? deviates a bit from other pages, and information seems
11 "Go to login page" links don't appear in standard link sty|
http://www.portal.emergency.vt.ed 200 6 8 COOP EAP Portal | Virginia Tech html! edit button or style consistent with other links with just "Log i
News and events icon needs relinking to http:/iwww.em
12 all events listed on the training calendar? If so, consider|
/$imageLink 404 2 2 404 Not Found | Virginia Tech html review this icon should be directed.
Building Emergency Coordinator Continuing
13 /programs/calendar/BEC- Education Series | OEM Home |
continuing-education.html 200 1 10 Virginia Tech html keep Be sure to check course pages regularly for class sched|
Incident Command System 200 | OEM Home
14 |
Iprograms/calendar/ICS200.htm| 200 3 9 Virginia Tech html! keep
Incident Command System 100 HE | OEM
15 Home |
Iprograms/calendar/ICS100.html 200 5 9 Virginia Tech html keep
46 /programs/calendar/basic- Basic Shelter Training | OEM Home |
shelter.html 200 3 9 Virginia Tech html keep
loroarame/ealendariadvanced- Advanced Shelter.Trainina | OFM Hama | ]
+ = VPAS OEM EHSS Facilities HR Police

Example: Google

Spreadsheet
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Job Detail Filters: File by Type Status Actions: Export | View Job Parameters = Re-run | Clone = Delete | Edit View | Show All | Custom Columns
“ Al
™ text/html
URL o application/x-javascript Type Size  Level Title WordCoun
o application/pdf
http:/ /www.jsc.edu/ ™ unknown text/html 18068 o] Home - Johnson State Colle 483
o text/css
./scripts/jquery.js o text/javascript application/x-javascript 19020
o image/jpeg | .
./scripts/randomimage. js M audio/mpeg application ‘ Page Deta] l‘
o application/msword
./scripts/image_captions.js ¥ video/quicktime application
o application/x-shockwave-flash
./WhoWeAre/defaultaspx # application/vnd ms-pps text/html
o application/vnd ms-powerpoint =
./Academics/default.aspx  audio/x-ms-wma text/html
o application/x-msmetafile =
./AdmissionsAndAid/ default.aspx o audio/wav text/html
™ image/x-icon
./StudentLife/default.aspx o image /gif text/html o Tags and Mot : Newtem | D84
o image/prg [
/ChangeYourWorld/default.aspx text/html A 288
/Parents/defaultaspx text/html 12127 T Johnson State College, Vermont | Parents 486
/Alumni/default aspx text/html 12167 1 Johnson State College, Vermont | Alumn 392

Example: Automated
SOftware Content Insight’s CAT tool (paid)

Auditing tips
*» Keep it live
* Share responsibility

* Define your terms

@davidpoteet
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Categories to include for mobile

* Word/character counts

* Problem images

* File format (html, .pdf, .doc, .ppt)
* Content delivered in Flash

@davidpoteet

sese0 yodafone UK 3G 12:14 AM <9 f 61% W) eese0 yodafone UK 3G 12:12 AM 9} 62% W) eese0 yodafone UK 3G 12:13 AM = 9§ 61% W
cbsnews.com cbsnews.com cbsnews.com

not be confirmed to be related to the

missing plane.
But no wreckage from the plane has

been found, so officials cannot even The deployment of Royal Australian

be sure they are looking in the right Air Force assets to the area where

location. The 84,000-square-mile the Chinese ship detected the sounds

is being considered, Houston said.
Play VIDEO

search area, about 1,100 miles
northwest of Perth, was already
g ; ki T Underwater
shifted almost 700 miles to the search begins
for black box of
) missing
that the plane was traveling faster Malaysia
Airlines Flight
370
CBS News Transportation Safety Flight Rec
RUpVIDED Analyst Mark Rosenker, a former « Are designed to sustain erashes

New technology s ) 5
e icreass chairman of the NTSB, wondered Have crash protective memory - require
protection and water immersion and bel

airline safety why there was no report of debris
from the Chinese ship that detected

north after investigators decided

than originally thought.

up 1o 20,000 feet deep

N e . " Are required to be equipped with under)|
Plus, the pinger locator -- consisting the signal: "When you think about of 25 kilohertz upon immersion in salt o

of a 30-inch eylindrical microphone what in fact they are saying, which

means they believe thev have the

too much text for caption graphic doesn't scale down

Word counts & problem images
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Sidebar L
Content ™1

J

Only once in a while does a true innovation like this come
along.
For decades, the technology of coffee brewing had been well established. But in 2007, 2 new technology

made its debut that totally changed the game.

That development was the Clover® brewing system: an innovative design that lets you discover new layers
and dimensions within a coffee’s familiar aroma, flavor, bady and acidity. The resultis a deeper experience -
cne that's carefully prepared and made to order, one cup at a time. You can find Clover® brewing machines in
select Starbucks stores.

The Machine

The Clover® brewing system uses innovative Vacuum-Press™ technolagy to create your cup right in front of

you. ras a stainless steel filter lowers intothe Hot water is added at a precise

temperature to brew your coffee for an ideal length of time.

The Clover® on pe gitally, as even small changes here can
dramatically affect the outcome you taste in the cup. A thermal blanket surrounds the brew chamber to keep

water within 1 degree Fahrenhelt of the ideal tem perature.
After the coffee brews, it is pulled through a 70-micron filter. The resulting grounds are pushed out of the top
of the machine. The coffee itself flows into your cup - hot, aromatic and amazingly flavorful. We're pretty

sure it will be the best cup of coffee you've ever tasted

The Beans

Of course, the machine is only half the story. The other half of a great cup of coffee from the Clover® brewing

system is provided by the beans themselves.

Signin  CustamerService  FindaStore

Coffeehouse  Responsibility ~ Card

MdcWLF Commanity  Ethical v Regiter Rdowd Rewards
2 Tweet 57 | HLike

980

Find the Ultimate Cup of Coffee

RS

7.

Got a Great Idea?

I
STA!

BUCKS IDEA

Main Body

Does a Starbucks near
you have the Clover®
brewing system? Find
out

‘We wantit! Share your
ideas and see what ather
people are suggesting at
My Starbucks Idea.

27

Desktop View

*» Starbucks.com
page with content-
related conversion
in the sidebar

@davidpoteet
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Only once in a while does a true innovation like this come
along.

For decades, the technology of coffee brewing had been well established. But in 2007, 2 new technology
made its debut that totally changed the game.

That development was the Clover® brewing system: an innovative design that lets you discover new layers
and dimensions within a coffee’s familiar aroma, flavor, bady and acidity. The result s a deeper experience -
one that's carefully prepared and made to order, one cup at a time. You can find Clover® brewing machines in
salect Starbucks stores

The Machine

The Clover® brewing system uses innovative Vacuum-Press™ technology to create your cup right in front of

you. ras a stainless steel filter lowers intothe

Hot water is added at a precise
temperature to brew your coffee for an ideal length of time.

The Clover® on pe gitally, as even small changes here can
dramatically affect the outcome you taste in the cup. A thermal blanket surrounds the brew chamber to keep

water within 1 degree Fahrenhelt of the ideal tem perature.
After the coffee brews, it is pulled through a 70-micron filter. The resulting grounds are pushed out of the top
of the machine. The coffee itself flows into your cup - hot, aromatic and amazingly flavorful. We're pretty

sure it will be the best cup of coffee you've ever tasted

The Beans

Of course, the machine is only half the story. The other half of a great cup of coffee from the Clover® brewing

system is provided by the beans themselves.

All of our coffees are selected for their quality and carefully roasted to bring out their ingividual flavors. So

you can be sure they really shine q

But as we travel the world, we discover some truly remarkable coffees - some available only in very limited
quantities. When there's nat enough of them for all of our stares, we offer them exclusively through the
Claver® brewing system. That way, we can share them with people wha love exquisite coffee, ina way that
brings out the best of what these beans have to offer.

Given the rarity of these coffees, they may come and go through our stores in a shart time. Happily, there's
always a new discover waiting to be shared. So be sure tovisit aften to see what's new on the menu.

;-&-ﬂ

Got a Great Idea?

Main Body

out

We wantit! Share your
ideas and see what other
pecple are suggesting at
My Starbucks Idea.

28

Desktop View

*» Starbucks.com
page with content-
related conversion
in the sidebar

@davidpoteet
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SignIn Find aStore

&

The Clover® Brewing System

M Tweet | +1 | ELike <980

Only once in a while does a true
innovation like this come along.

For decades, the technolegy of coffee brewing had been well
established. But in ooy, a new technology made its debut that
totally changed the game.

That development was the Clover® brewing system: an
innovative design that lets you discover new layers and
dimensicns within a coffee’s familiar arema, flavor, body and
acidity. The result is a deeper experience — one that's carefully
prepared and made to crder, cne cup at a time. You can

find Clover® brewing machines in select Starbucks steres.

The Machine * Main body J

The Clover® brewing system uses innovative Vacuum-Press™
technology to create your cup right in front of you. You watch as §
stainless steel filter lowers into the brew chamber. Hot water is
added at a precise temperature to brew yeur coffee for an ideal

length of time.

system.

But as we travel the world, we discover some truly remarkable
coffees — some available only in very limited quantities. When
there’s not encugh of them for all of our stores, we offer them
exclusively through the Clover® brewing system. That way, we
can share them with pecple who love exquisite coffee, in a way

that brings out the best of what these beans have to offer.

Given the rarity of these coffees, they may come and go through
our stores in a short time. Happily, there's always a new discover|
waiting to be shared. So be sure to visit often to see what's new

onthe menu.

Sidebar
content

o

Find the Ultimate Cup of Coffee

Does a Starbucks near you have the
Clover® brewing system? Find out.

N

Got a Great Idea?

‘We want it! Share your ideas and seg
what other people are suggesting at

m
STARBUCKS IDEA My Starbucks Idea.

Coffee The Clover® Brewing System

Mobile View

The same page on a
mobile device

@davidpoteet

Mobile View

The same page on a
mobile device

@davidpoteet
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Some content problems can
stem from the CMS:

Publish Form Date Categories Options Pings Revisions Live Look Show All

* Title
Why People Give Crummy Quotes

URL Title
why-people-give-crummy-quotes

[+ About This Post

[+ Summary

[ * Content

B I b i=

2| % @ | 8 | (5] Source

It's tough getting compelling, quality testimonials that really tell the story of your school. You want stories that people will remember. That'll stick in their heads and leave a la:
they read it.

Most of all, you want stories that you couldn’t just swap out the name to make them sound like they came from any school in the country.

Good quotes don’t describe why your university is a great place. They don’t just talk about engaging classes or friendly professors or a vibrant student life. They show you so|
implicitly illustrates those things for the reader.

A sophomore’s walk to register for classes that ended in a spontaneous change of major and a completely unexpected career she fell in love with. A non-traditional student’
hardware store to your school, which led to discovering a passion for early childhood education.

Almost everybody has a story like this in them somewhere. But how do you get them to share it with you?

For Pete’s sake, don’t say “could you write us a quote about diversity to use on our website?" Not everyone thinks like a writer, and they probably won’t have your audience i
unforgettable experiences and would recommend this college to absolutely anybody." Tell them exactly what you want and frame your questions in a way that encourages a|

Here are some things to try:
Getting the Good Stuff

« Start with guidelines for your interviewees. Tell them the sort of things you're looking for (bullet points only, casual tone, specific story about themselves, etc.).

« Describe a problem and how it was solved. Ask for details that cover the before, during, and after.

« Be specific. How did a program help them succeed? What exactly did they learn? Why did they make that choice? Ask follow-up questions until you get a specific stol
illustrates it for you without directly saying it. Phone calls are better than email for follow-up.

« Ifyour questions and instructions are friendly and informal, their answers will be, too.

« No more than six or seven questions, or you'll lose them.

Fixing It Up
|
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Publish Form Date Categories Options Pings Revisions Live Look Show All
~Title )
Whypeupla Give CrummyQuotes_.." r s
URL Title o m er
why-people-give-crummy-guotes
[+ About This Post
+ Summary
[=/ * Content
B I a i= =» & P E= @ % E @ @ & source

s mu'gﬁ-gé-ttihg compelling, quality testimonials that really tell the story of your school. You want stories that people will remember. That'll stick in their heads and leave é la
they read it.
Mns1 ofall; youwantstories that you couldn’ IJUST swap outlhe name to make them sound like they came from any school in the munlry B B

Good quotes don't describe why your university is a great place They don tjust talk about engaging classes or mendly professors or a vibiant student life. They show you sof
implicitly illustrates those things for the reader.

A sophomore's walk to register for classes that ended in a spontaneous change of major and a completely unexpected career she fell in lave with. A non-traditional student’
hardware store to your school, whish-led-to-discovering-a-passion-for-eary-childhnnd education.

(q 'A\mcsleverybody has a story like this in them somewhere. But how do you getthem to share it with you. h

For Pele 's sake, dor Tsay vould-yeuwrite-us-a-quole-about diversity-to-use-omourwebisite 7" Nuteveryune thinks like a writer, and they probably won't have your audience i
unforgettable experiences and would recommend this college to absolUtety. anymdy Tell them exactly what you want and frame your questions in a way that encourages a|

Copy

Here are some things to fry:

Pull Qu
Getting the Good Stuff Pull Q

-

Start with guidelines for your interviewees. Tell them the sort of things you're looking for (bullet points only, casual tone, specific stary about themselves, etc.).
Describe a problem and how it was solved. Ask for details that cover the before, during, and after.

Be specific. How did a program help them succeed? What exactly did they learn? Why did they make that choice? Ask follow-up questions until you get a specific stoi
illustrates it for you without directly saying it. Phone calls are better than email for follow-up.

If your questions and instructions are friendly and informal, their answers will be, too.

No more than six or seven questions, or you'll lose them.

-

Fixing It Up
|
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UT Health Science Center San Antonio
Website Redesign: Planning: Our Stories

Link title
2-3 words, sentence case

For linking from homepage blocks and Our Stories landing page
Formatted like [person’s namel's story when possible.

E.g.. Dr. Plastino’s Story.

Intro paragraph
30-50 words, complete
sentences

Displays when the story is selected on the Our Stories landing page.
Should mention the person(s) featured and provide a hook that intrigues
users, so they'll want to read more.

Title/H1
1-5 words, title case

For the story detail page. Should grab the reader and draw attention to
the most compelling part of the story.

E.g.. Reinventing the Rib.

Title image

Should be large, well-composed and well-lit, and able to be cropped
with subjects in the upper right portion, for use on the homepage, Our
Stories landing page, and at full size on the story detail page

Subtitle/H2
10-25 words, complete
sentence(s)

For the story detail page. Summarizing, encompasses the story in a
nutshell. Should be short and catchy enough to function as display text,
and not so essential to the story that a reader would miss key
information if skipped

E.g. One boy's need to breathe inspires some creative surgical
engineering and a new standard in treatment.

Mission message
4-6 words, sentence case

Display text for the story detail page. This is a translation of the “We
make lives better” mission statement to fit the story below it. Uses the
format “We make [noun] [adjective] when possible.

E.g.. We make bones stronger.

Body
500-800 words

Begins with a compelling lead and follows a person’s story from
beginning to end, with supporting stories and information brought in
peripherally as needed. Program information, doctor profiles, facility info,
etc. should be relegated to sidebar content where possible—focus the
body on a personal narrative. Health Science Center should be the
context, not the center of the story.

Uses subheads (H3) every few paragraphs to aid scanning.

Sidebar content

Standalone packages of supporting content

E.g., staff profiles, statistics, location details, research highlights.

Video (optional)

High-res, high-production value showpiece with a still preview image that
runs across the entire frame of the page. Should ideally be produced for
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Affording a Chatham Hall Education

Financial Aid

Financing an independent education is a major investment in your daughter's future. The
cost of educating a students at Chatham Hall is substantial. Chatham Hall's small size,
personalized attention, opportunities for exploration, and supsrior faculty mean that the
actual cost per student far exceeds the true cost. We are committed to making a CH
education affordable to all admitted students.

Many families feel that they may not be eligible for financial aid for private scheol. However,
for the 2010-2011 school year approximately 43% of our Chatham Hall families received
need-based financial aid. Because of the generous gifts from donors, supportive alumnae,
parents, and friends of the schoal, Chatham Hall is able to provide additional funding for
tuition assistance for families at various income levels.

Financial Aid Process

Financial Aid decisions are made completely separately from the admission decisions.
Admission decisions are made prior to financial aid or scholarship consideration.
Demonstrated need has no bearing on the admission process.

The Financial Aid Committee determines the amount of aid considering the following:

The recommendation of (SSS) School and Student Service for Financial Aid based on the
information you provided from the (PFS) Parents’ Financial Statement.

The total amount of the financial budget available.
The number of applicants applying for financial aid for private school.
Adherence to designated deadlines

The Financial Aid Committee also takes into account the number and ages of the children in
the family, i additional parents' ages, all sources of
income and assets, medical expenses, legal fees, club memberships, travel, family's
priority of spending, and debt and expenses.

Financial Aid awards are granted each year and renewals are based on a continued
demonstrated need. A financial aid for private school award is renewed after considering a
student’s citizenship and academic standing.

Applying for Financial Aid

Search Chatham Hall -]

ADMISSION

Why an All-Girls School?

Experience Chatham Hall
Day Student Exper

Costs

Aid & Scholarships
How to Apply
Request Info

Visit Chatham Hall

FAQ's

Student Information & Forms
Asl Expert

Meet your Admissions Staff
Riding Camps

A dmission el

Bookstore

Key Dates & DEADLINES
Open House - October 21 & 22,
2012
Open House - November 11 & 12,
2012
Open House - January 20 & 21,

20
Application Deadline - February 1,

Revisit Weekend - April 6 & 7,
2013
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+ talent that she will contribute to School life (for example, in leadership, the arts, and
athletics), and

+ excellent recommendations.

Named Scholarships

Chatham Hall's financial aid program is financed through the School's operating budget and
by "named scholarships™ that have been funded by alumnae, parents, foundations, or
friends of the School. Chatham Hall reserves these "named scholarships” for students
receiving financial aid who have high academic standing, leadership qualities, and
involvement within the Chatham Hall community. “Named scholarships” cannat be applied
for.

Alumnae Legacy Scholarship Fund

Caroline S. Biedenham '03 Endowed Scholarship Fund
Edith Sunday Clarke ‘23 Scholarship Fund

Class of 1941 50th Reunion Scholarship Fund

Class of 1955 Memorial Scholarship Fund

Class of 1958 Memorial Scholarship Fund

Class of 1959 Memorial Scholarship Fund

Katy Close 79 Scholarship Fund

George D. Dayton Il Scholarship Fund

Karen von Maltitz DeWolfe '60 Memorial Scholarship Fund
Connie Gibson Memorial Scholarship Fund

Margaret Hall Foundation, Inc. Scholarship Fund
Phyllis Banks Hunt Scholarship Fund

Anne Winship Kelleher 52 and Sandy Rybum Taylor '52 Scholarship Fund
Barclay Ball McCall '55 Memorial Scholarship Fund
Sidney A. Mitchell Schalarship Fund

Anne Shirley Molloy Scholarship Fund

Joan C. Pittman "55 Scholarship Fund

Reader’s Digest Endowed Scholarship Fund

Alison '50 and ross Siragusa Scholarship Fund

Jemy Van Voorhis Leadership Scholarship Fund

Sally Brittingham Wallace ‘44 Legacy Scholarship
Wiley Patterson Reis ‘27 Schelarship Fund

Zachar - Holt Scholarship Fund

Please do not hesitate to call the Director of Financial Aid, Vicki Wright, at (434) 432-2841
should you have guestions
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assistance for families at various income levels.

Financial Aid Process

Financial Aid decisions are made completely sej
Admission decisions are made prior to financial «
Demonstrated need has no bearing on the ad

The Financial Aid Committee determines the am

The recommendation of (S55) School and Stude
information you provided from the (PFS) Parents

The total amount of the financial budget availabl
The number of applicants applying for financial g
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The Financial Aid Committee also takes into ag
the family, educational expenses, additional de}
and assets, medical expenses, legal fees, club
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Class of 1941 50th Reunion Scholarship Fund

Class of 1955 Memoarial Scholarship Fund

Class of 1958 Memorial Scholarship Fund
Class of 1959 Memoarial Scholarship Fund

Katy Close 79 Scholarship Fund

George D. Dayton Il Scholarship Fund

Karen von Maltitz DeWolfe '60 Memorial Scholar
Connie Gibson Memorial Scholarship Fund
Margaret Hall Foundation, Inc. Scholarship Func
Phyllis Banks Hunt Scholarship Fund

Anne Winship Kelleher '52 and Sandy Ryburn T.
Barclay Ball McCall ‘55 Memorial Scholarship Fu
Sidney A. Mitchell Scholarship Fund

Anne Shirley Molloy Scholarship Fund

Joan C. Pittman '55 Scholarship Fund

Reader's Digest Endowed Scholarship Fund
Alison '50 and ross Siragusa Scholarship Fund
Jerry Van Voorhis Leadership Scholarship Fund
Sally Britingham Wallace '44 Legacy Scholarsh
Wiley Patterson Reis '27 Scholarship Fund
Zachar - Holt Scholarship Fund

Please do not hesitate to call the Director of Fi
should you have questions.
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ATHAM HALL

All-Girls College Prep

Way A GirLs’ BoARDING
ScaooL?

At Chatham Hall, learning is an intentionally crafted
experience. Each student choosas opportunities that will
shape her education inside the classroom and out. The
boarding structure immerses students in an environment
where leaming is threaded through all aspacts of ife,
and the all-girls setting gives them the chance to reach
their full potential.

Read Their Stories »

ExPERIENCE CHATHAM
Harr

Open Houses
October 13-14, 2013
November 10-11, 2013
[ January 19-20, 2014

Revisit Weekend: April -7, 2014

Please contact the Admission Office at 434.432.5613 or

admi shathamhall org,

For MORE INFORMATION

[ To leam more about Chatham Hall and the opportunities
that await you, please complete the inquiry form below.

Request Information »

Student Information & Forms »

Turtion & FINANCIAL
AID

Turrion Costs For CHATHAM HALL
Boarding

5 - Day Boarding

Day Students

International Students

INVESTING IN YoUR DAUGHTER'S FuTuRE
Fivancing a CHaTHAM HaL Ebucation

Al Ghatham Hall, we recognize that when cheosing an
independent schaol, especially a boarding school,
finances play an important role in your decision. As you
consider making this educational investment in your
daughter's future, Chatham Hall is committed to helping
famibes finance the tuition costs to make this education

available lo all, regardless of financial means.

Chatham Hall's financial aid awards are based on a
family’s financial need. For the
approximately 41% of enralled Chatham Hall families

-2014 school year,

received financial aid.

Financial Aid is awarded on a rolling basis unti the
budget has been depleted. Financial aid is renewable;
families are expected to apply each academic year.
Chatham Hall uses the services of the School and
Student Service for Financial A
datermine individual awards. For questions about our
financial aid process, please contact Dr. Robin Revis-
Pvka. Diractor of Adm and Financial Ald. at

(S5S) as a guideline to

myke@chathamhall.org

Our Financial Aid Process.

Nilsen Merit Schotarship

-

n you are ready to apply, please submita
compleled application found below. If you prefer a hard
copy, please contact the Admission Office. We also
accept applications through TABS and SSAT.

= When may | attand Chatham Hall?
= Wha is the student-faculty ratio?

* What are the application deadlines?

Siirmiecad tha Enhmians et daadline meau | ol annk)

Presenter’'s Paradox

Presenters want to provide as much
as possible - diluting message.
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Avoiding Presenter’s Paradox

* Focus on 1-2 main ideas per page

* Preferably based on single SEO keyword or phrase
* Typical phone screen will hold 100 words, so limit
paragraphs to 50 words or less.

* For informational detail pages, search engines favor
200-550 words.

@davidpoteet

Get to the Point

* Put most important info right up front
*» Skip the pleasantries
* Prioritize your call to action

@davidpoteet
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... DENTAL SCHOOL
**UT HeALTH SCIENCE

Dental School Home

Admissions

Continuing Education

Health Science Center Links
Dental Education Links

Other Resources

11V R EfRE

SAN ANTONIO

University: Home | Calendar | Maps
CENTER WE MAKE LIVES BETTER®

(#) Site () University sston are Search

News

02/20/2014, New oral health
building on track for mid-2015
completion

01/06/2014, Methodist
Healtheare Ministries awards
nearly $2 million in multiple
grants to HSC

10/16/2013, New electronic data
system helps track children's oral
health

08/26/2013, Dental students
prepare for profession at
Morgan’s Wonderland

. . 08/21/2013, Amarillo man
Antonio. We have celebrated over 40 years of graduating top oral continues as president of TDA

‘Welcome to the Dental School at the UT Health Science Center San

More...

healthcare professionals, doing pioneering research, and
successfully treating tens of thousands of patients in San Antonio

and across South Texas.

Change is in the air at the Dental School, and this being Texas, our

changes tend to be big.

Our faculty, students, and staff are excited about the Dental School’s plan to build a
flagship clinical facility, the Center for Oral Health Care and Research. This new 4-

story, 198,000 square foot state-of-the-art clinic will provide for all aspects of our

students’, residents’, faculty, and patients’ clinical experiences and create an

environment that supports the finest in multi-specialty patient care. Located on Floyd

10th Annual

Curl Drive, just down the road from our current building, our new facility is scheduled to MNeu IO LT

Good (Mobile) Style

* Cut the fluff

* Speak to users, not about them

* Less Joyce, m

@davidpoteet

ore Hemingway...
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“Write hard
and clear
about what
hurts.”

@davidpoteet

Meridium APM software has performance-driven, goal-
oriented applications which provide a platform for
continuous improvement. Meridium accomplishes this
by:

¢ ldentifying critical manufacturing assets by
assessing risk to environmental, safety and
production targets
Measuring performance of assets through advanced
analytical and simulation techniques utilizing your
existing asset performance data from your EAM
(Enterprise Asset Management) system and
condition monitoring and process systems
Defining and implementing optimal maintenance
plans and operational strategies for assets that
mitigate the risk of failure
Providing the framework and capabilities to apply
best practices across the enterprise
Ensuring continuous improvement and sustainment

of best practices
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APM Framework integrates with your existing
software, offering

¢ Real-time performance monitoring
Simulations for predicting equipment
failures
Complex analysis tools, and

¢ Maintenance and operations strategies that
help you capture the maximum potential of
production assets.

illly

Formatting

* Make it scannable/scrollable

» Befriend bulleted lists

*» Simplify formatting

*> Don’t hide relevant content in PDFs

ent that Works

@davidpoteet
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restaurant guide s =
* What differences do

you see? T
@davidpoteet
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original revised

Less is more?

* Heat map shows eye
fixation length

* Which do you think
worked better?

- Readers spent half the
time
- Remembered 34% more

r '

READ MORE //
Eyetracking points the way to
effective news article design
http:.//www.ojr.org/ojr/stories/
070312ruel/

B

@davidpoteet
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s\ How to Change Your Address

If you are receiving Social Security benefits or Supplemental Security
Income (SSI), or have applied to receive them, you may report a change
of address by:

« Calling our toll-free number, 1-800-772-1213. Our representatives
will be glad to take the information and make any necessary
changes in our records.

« Change your address or phone number online. However, you
must have a password.

« A change of address may also be reported to your local field office.
Addresses and directions to our field offices may be obtained from
the Social Security Office Locator which is available on the
Internet at: http://www.ssa.gov/locator/.

If you are not receiving Social Security benefits or SSI, we do not
maintain your address in our records. However, if we need your
address, we obtain it from the Internal Revenue Service's (IRS) taxpayer
files. The address we use is the latest address IRS has at the time we
requestit.

If your address has changed in the meantime, IRS will update its record
when you file your next return. If you want to change the address before
then, you can contact IRS representatives by calling their toll-free
number, 1-800-829-3676, and request Form 8822 — Change Of
Address. They will be glad to help you.

If you prefer, you may also access a change-of-address form that is
available at IRS’ web site at: http:/
www.ssa.qgov/mystatement/irscoa.htm.

Current page on ssa.gov
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I've moved. Do I need to let you know?

In this case The answer |Do this
is
You now receive either Yes e Call 1-800-772-1213
__ Social Security benefits A representative will take the information
or and change our records.

— Supplemental Security Income (SSI) Change your address or phone number
¢ Lhange your address or pnone number
online.

* Go to your local Social Security field
office. Find your local field office.

You do NOT receive any benefits or income | No Nothing.
from us. We do not keep your address on file.

If we need your address in the future, we
will use the one that the Internal Revenue
Service (IRS) has on file for you. If you
have moved, the IRS will update its records
next time you file a tax return.

— Ginny Redish’s proposed redesign
www.redish.net
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The Content Process

CREATE

VISION DRAFT MEASURE
What content should we

have!? EDIT REVIEW

INVENTORY
What content do we have? PLACE & FORMAT el

AUDIT IMPROVE

What shape is it in? Fit for
responsive?

WORK PLAN

How do we get from here
to there? Who will do what
by when?

@davidpoteet
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Making It Happen

If your product is content, invest
in people who specialize in it.

. Plan manageable chunks

. Enlist help

@davidpoteet

Thank You!

* @davidpoteet

* Our latest content strategy rants:
- nwcty.com/contentstrategy

@davidpoteet
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